[image: image1.png]A

Im
pact
M
arket
ing Gro
5)





[image: image1.png]
	The Web Page Content Template is intended to help small business develop content that will attract customers and generate revenue.  The template outline headlines, sub-headlines, topics and messages that will help small businesses communicate compelling messages that customers care about.  The guidelines are comprehensive and may not be applicable for all small businesses.  It is important to know the objective of the web site in order to determine appropriate content.  

	Home Page 

	Headline: The headline is the key message you want customers to take away from your site. It is the major benefit they get from your company, or the key element that differentiates you from the competition.  Most visitors spend less than 30 seconds on a small business website before making a decision of some kind.  The headline is critical to get them to click further into the site.


	

	Sub-headline:  The sub-headline is an opportunity to explain the headline in more detail and provide another compelling reason for a customer to want to look further into the website.


	

	Introduction:  This is the core content on the home page.  It should introduce your company to your customers and using the three key messages you want customers to know about your business.  It should direct customers to other areas of the site.

	

	Highlight:  It is important to give yourself space on the home page to highlight important information, events, news, promotions, etc.  Should be included on all pages.

	

	Call To Action:  Always make sure that customers know the next step to take.  This can be to download a white paper, register for a newsletter, or call for a consultation.  By giving customers their next steps, you increase the possibility of the customers continuing to engage with your business. Should be included on all pages.

	


	Detailed Information Page (Products, Services or Other Offerings)

	Headline: The headline on a detailed page is designed to sell the product, service or other offering.   It needs to be benefit focused and non-technical.  It should communicate key benefits or differentiators or offer unique positioning. 

	

	Sub-headline(s):  There can be more than one sub-headline on a detailed page.  The sub-headlines provide an outline of the content and offers a quick way to skim the content and find something that is interesting or important to a customer.  

	

	Content:  The content on a detail page is unique to the product, service or other offering.  It should be detailed, but not overwhelming.  The focus should be on the key features, benefits and differentiators in terms that the customer can relate to.  Keep the language positive and the tone approachable.

	

	Highlight:  These can be tables, charts, or graphics that help to explain the content.  Make sure that the font size of the information is legible.  Make sure not to have too many competing or overlapping highlight on a single page. 


	


	About

	Headline:  the headline should capture the nature of the company and communicate who you are or what you do.  Usually, it is a tagline or themeline used by the company in its marketing.

	

	Content: The About page should contain 1-2 paragraphs explaining what the company does, their background, target audience and other unique characteristics of the company.

	

	Sub-Pages: Possible sub-pages include Management, Investors, Board of Directors, Clients, Contact, etc.

	


	Contact 

	Keep this section simple and straight forward.  Provide address, phone number (if you have the staff to answer the calls) and email address that is regularly monitored. 
If there are unique contact points, include them as well.  For examples, Sales, Customer Service, Technical Support, etc.


	

	Terms of Service

	The Terms of Service (TOS) provide a legal agreement between the user and the web site provider.  These are only necessary if the user will be supplying information or content to the site.  For informational sites (TOS) are not always necessary.  Check with your small business attorney before including or excluding TOS in your web site.

	

	Legal Notices

	Legal notices can include Privacy Policies, Warranties, Usage Rights, etc.  Check with your small business attorney before including or excluding specific legal notices in your web site.


	


	Other Considerations

	Online Store:  

	

	Registration:

	

	Site Map:


	

	Keywords:


	

	Title Tag:


	

	Other Resources:
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